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Serving all ages and all abilities

Maine CITE provides:

• Information and assistance

• Assistive technology training

• Device demonstrations

• Device short-term loans

• Device reuse 

Partners:

• Gallant Therapy Services

• John F Murphy Homes

• Spurwink ALLTECH

• Pine Tree Society

• University of Maine at 
Farmington

• Waypoint



Accessible Online Content



Disability Awareness

Broad spectrum of disabilities

• Permanent

• Temporary

• Situational

Types of disabilities

• Motor

• Visual

• Auditory

• Cognitive



Best Practices for Social Media Accessibility

• Alt Text​
• Readability​
• Color Contrast ​
• Captions & Audio Descriptions
• Hashtags & Mentions
• Emojis
• GIFs​



Alternative (Alt) Text

A concise description of the function of the image.

My Alt Text: A person in a wheelchair 
reaching out to a stop a smiling child 
at the bottom of a playground slide. 

App for Alt Text: A man in a 
wheelchair helps a young girl at the 
bottom of a slide in a playground.



AI Image Description

• “The image shows a playground scene featuring a man in a wheelchair and a 
young girl on a slide. The man, wearing a striped shirt, shorts, and a cap, is 
engaged with the girl, who is smiling and positioned at the bottom of the 
slide. The slide is tan-colored and part of a play structure that also includes 
climbing elements visible in the background. Both the man and the girl 
appear joyful, highlighting a moment of interaction and play. The setting 
includes wood chips on the ground and a fenced area with trees visible in the 
background.”

AZ State University Image Accessibility Creator



Images with text



Images with text color considerations

Assistive 

Technology is 

great!

Assistive 

Technology is 

great!



Readability

• Font size and style

• Use Plain Language

• Avoid using all capitals 

• Use Camel Case for Hashtags

• #AccessibleContent

• #DigitalAccessibility

• Avoid flashing images



Color Contrast



Captions & Audio Descriptions

• Captions

• Transcripts

• Audio descriptions 

• Video descriptions



Hashtags (#) and Mentions(@)

#: Hashtags identify conversation topic.

• #AccessibilityMatters

• #DisabilityAwareness

@: Mentions identify the  person or brand in the conversation.

• @Maine CITE

• @Administration for Community Living



Emojis

• Fun
• Confusing
• Time consuming

Did you see that? 
Did you see that? shocked face emoji.



GIFs

Avoid unless they have:

• Alt text

• No blinking or flashing 

• Color contrast

• Controls to stop looping, or stops automatically 
after 5 seconds



Social Media Platforms

• Facebook
• Instagram
• X (twitter)
• LinkedIn
• YouTube



Facebook Images



Facebook: Inspect element



Adding Alt Text to 
Facebook Image



Flyers on Facebook



Facebook Videos



Instagram: Posts





Instagram Post



www.mainecite.org

Instagram Reels



X (Twitter)



LinkedIn



YouTube



YouTube     Video



Digital Accessibility Standards

Web Content Accessibility Guidelines (WCAG)

4 Key Principles to ensure equity and compliance (POUR)

• Perceivable

• Operable

• Understandable

• Robust



Perceivable

The information must be available to the senses. 

• Alt text

• Captions, Audio descriptions

• Headings

• Color contrast



Operable

Information and interactions with content can be accessed by 
keyboard, mouse, or assistive technology.

• Headings

• Hyperlinks

• Built-in tools



Understandable

The information or content is clear and understandable. 

• Plain language and readability

• Headings

• Alt text



Robust

A wide range of technologies can access the content and remain 
compatible as the user needs (or technology) evolves.

• Captions

• Audio descriptions

• Alt text





Reach out! We are here to help!

www.mainecite.org

info@mainecite.org

207-621-3195
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